
Presentations (rev. 6/01)

Every presentation should clearly communicate the
Air Products brand through understanding, integrity
and passion. Your presentation style should be confident
with the emphasis on clarity. Our understanding and
openness will be communicated better by keeping
things simple. Think about your audience and what they
will take out of the presentation. Attention spans may
be limited so are the slides communicating clearly?
Do not overload slides with information – it is better
to build the slide in bite size pieces rather than
putting everything on at once. A simple presentation
demonstrates understanding.

If you have any questions, contact our corporate
communications team.

Please refer to section 2 for our identity basic elements.



On the following pages we show the
principles that should be applied to all
Air Products’ PowerPoint presentations. There
are a number of standard formats that allow
you to present clearly. For more individual
presentations i.e. for sales or shareholder
presentations, consult with the brand identity
team who will be happy to help you
organise this.

Use capital letters for the first word of the
title only.��

There is a choice of several background
colors that can be used in PowerPoint. It is
recommended not to use brighter colors as
background colors, but only as accent colors.
For longer presentations think if your
presentation can be split into sections and
maybe change the background color to vary
the pace.

Use the secondary color palette for charts and
graphs and to highlight key points. Use Arial
for all standard powerpoint presentations.

Air Products Gold
R 255    G 165    B 37

Air Products Green
R 0    G 94    B78

Linen
R 222    G 228    B 198

Teal
R 0    G 84    B98

Maize
R 208    G 188    B 89

Sea Green
R 117    G 161    B168

Midnight blue
R 0    G 61    B 109

Vermillion
R 203    G 26    B61

Sky blue
R 90    G 138    B 227

Antique Rose
R 166    G 100    B117
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How you present the first few slides will set
the tone for the whole presentation. Here we
show clear slides that explain who you are,
your position and the arena that you’re
speaking in. As an alternative, introduction,

welcome and breaker slides can have full
bleed images that should follow the
photography guidelines and demonstrate
understanding, integrity and passion.

Welcome page

Introduction page

John P. Jones
Chairman and CEO

Telecom West Conference
San Francisco

Introduction page

John P. Jones
Chairman and CEO

Telecom West Conference
San Francisco
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Air Products

Air Products

Air Products

Air Products

This is dummy text it is
not meant to be read
or understood.

Master slide

Heading

Breaker

Summary

Breaker

Summary
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Single line heading

What are some key issues?

Breaker page

Summary



Presentations 12.4
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Air Products Air Products

Multiple line heading

Creating additional value
in low-differentiated food
freezing applications

Financial page

Basic typing grid

We want to?

  extract the value of what we have and what we do

  optimize the total value of offerings to each

  segment

  develop speed for rapid market penetration

  achieve global consistency

  develop a mindset which seeks value extraction

   – segment teams

   – involves sales

   – executive leadership

Charts
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94 96 98 99 00 01 02

Outlook for 2000

Substantial territorial
synergies

Charts



Thankyou slide tell me more

Thankyou tell me more
www.airproducts.com
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