
Multimedia (rev. 7/04)

Multimedia and interactive media allow us to
communicate with diverse audiences in an imaginative
and memorable way. The message and benefit should be
clearly communicated with a consistent and recognizable
Air Products style.

If you have any questions, contact our corporate
communications team.

Please refer to section 2 for our identity basic elements.



Multimedia – CD-ROMs and Packaging 14.1

CD-ROMs are developed for communications
that include large amounts of information that
can be delivered to the intended audience
with ease in a medium other than a website.
When developing CD-ROMs and packaging,
the basic elements of our brand identity
should be adhered to. Check with your corpo-
rate communications representative prior to
developing any new projects to ensure that
technical specifications and design processes
are followed.

5"

5"

Front Cover

CD Label

Headline Here

This CD is Mac and PC compatible.
© Air Products and Chemicals, Inc. 2004
(24369)

Back Cover

Corporate Headquarters
Air Products and Chemicals, Inc.
7201 Hamilton Boulevard
Allentown, PA 18195-1501
Tel 610-481-4911
Fax 610-481-0000

© Air Products and Chemicals, Inc. 2004  (00000) 000-04-000-GLB

tell me more
www.airproducts.com

Headline Here

13/8"

tell me more
www.airproducts.com

11/4"

Intro Screen

CD Sleeve

Dimensions
5" x 5"
127 x 127 mm

Signature Size
13/8"/35 mm

Rule Line Size
1/4 P

Heading
22 point
Helvetica Neue
Condensed Bold Italic

tell me more
18 point
Helvetica Neue
Condensed Bold

URL
11 point
Helvetica Neue
Condensed Bold

Copyright
7 point
Helvetica Neue
Condensed

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Use preferred corporate
colors.

See Corporate Sign-off in
the Literature section of
manual for more details.

CD Label

Signature Size
11/4"/32 mm

Rule Line Size
1/4 P

Heading
15 point
Helvetica Neue
Condensed Bold Italic

tell me more
15 point
Helvetica Neue
Condensed Bold

URL
9 point
Helvetica Neue
Condensed Bold

Copyright
7 point
Helvetica Neue
Condensed



Multimedia – E-direct Mail 14.2
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E-direct mail pieces are developed to commu-
nicate important messages or promote our
products and services. They are generally
developed as websites that are promoted
through links provided in e-mail or print
communication materials. When developing
e-direct mail, the basic elements of our brand
identity should be adhered to. Check with
your corporate communications representa-
tive prior to developing any new projects to
ensure that technical specifications and de-
sign processes are followed.

76 pixels

Main Page

Subpage

Dimensions
700 x 400 pixels

Signature Size
76 pixels

Rule Line Size
1/4 P

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Use preferred corporate
colors.



Multimedia – E-mail Graphic 14.3
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E-mail graphics are developed to be copied or
inserted into standard Outlook e-mail mes-
sages and should be used only when neces-
sary to communicate important messages or
to promote our products and services. They
are created as static graphics. When develop-
ing e-mail graphics, the basic elements of our
brand identity should be adhered to. Check
with your corporate communications repre-
sentative prior to developing any new projects
to ensure that technical specifications and
design processes are followed.

63 pixels

Dimensions
504 x 74 pixels

Signature Size
63 pixels

Rule Line Size
1/4 P

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Graphic is sized
proportionally to print on
global portrait sized
stock.

Use preferred corporate
colors.



Multimedia – E-newsletters 14.4

E-newsletters are developed as html Web
pages that are embedded and viewed directly
through an email message. Most of the func-
tionality of a website can be included, such as
graphics and links. E-newsletters should be
used when necessary to communicate impor-
tant messages or promote our products and
services. When developing e-newsletters, the
basic elements of our brand identity should be
adhered to. Check with your corporate com-
munications representative prior to develop-
ing any new projects to ensure that technical
specifications and design processes are
followed.

600 pixels

126 pixels

Dimensions
600 pixels wide

Signature Size
126 pixels

Rule Line Size
1/4 P

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Use preferred corporate
colors.



Multimedia – Microsites 14.5

Microsites are created as mini website portals
designed to promote a specific product, ser-
vice, or event. They can be used to capture
data and to channel viewers to other areas of
our main website. When developing micro-
sites, the basic elements of our brand identity
should be adhered to. Check with your corpo-
rate communications representative prior to
developing any new projects to ensure that
technical specifications and design processes
are followed.
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76 pixels

Main Page

Subpage

Dimensions
561 x 321 pixels

Signature Size
76 pixels

Rule Line Size
1/4 P

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Use preferred corporate
colors.



Multimedia – Video 14.6

Signature sizing for video use should
approximate the examples shown here.
Generally, reverse signatures are preferred
over positive with the exception of the green,
yellow, and black signature unit on a white
field. Photo or illustrative images are
appropriate for background use. Avoid

displaying the signature against active,
contrasting background images. Signature
use in video applications must comply with
the standards in the Basics section of the
manual. Special effects may be used when
appropriate legibility is maintained.

Centered

Approved Signature Screens

Suggested Title Screens

Preferred title screen, title only. Preferred title screen with logo, rule
line, and title.

Preferred reverse signature on dark field. Preferred reverse signature and rule line
on dark field.

Preferred positive signature on light
value field.

Preferred positive signature  and rule
line on light value field.

Title
Typography
Position

Logo, rule line, and
typography can animate
into appropriate position.

Space between logo and
rule should be 1P height
(see Basic Elements
section of manual).

Use preferred corporate
colors.

Title
Typography
Position


