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Promotional materials ;.1

Every item of promotional materials provides a perfect
opportunity for us to express our brand.

By using the ‘tell me more’ device we begin to tell
a story about the technologies and processes that
we produce.

Think about whether Air Products has been involved
in making the end product and think of materials that
are relevant.

If you have a question, contact your corporate
communications team.

Please refer to section 2 for our identity basic elements.



As promotional materials are gifts that we
give to our friends, partners and clients they
should all reflect the standards and values
of Air Products. We should not give anything
that we would not be pleased to receive.
Guidelines and specifications for most of
these important items are provided in this
section. Carefully follow the basic identity
standards in the design and production of
all promotional items.

Promotional Materials 11.1

As a number of outside vendors are typically
involved in these activities, it is essential that
they be familiar with the standards for
signature reproduction control, including the
area surrounding the signature, color usage,
sizing, and all other standards relevant to
their promotional work. The preferred color is
Air Products green but the secondary color
palette should be used when appropriate.
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Promotional Materials 11.2

oy |3 .
t#; "(Illi_d nitrogen IS
key ingredient

&1l me more

airproducts.com

How is coffe€
freeze dried?

Coffee mugs

s
s
U

Keyrings



Promotional Materials 11.3

Golf balls

Stationery items

Baseball caps



10 CD Box

Palm IlIr

We supply the
electronic gases to
make the computer
chips for the world’s
leading Palmtop
computers.

tell me more

WWww.airproducts.com

Palmtop

Promotional Materials 11.4

As well as reproducing the Air Products
signature in green, it may be necessary to
reproduce the signature using other
techniques like blind embossing or etching.

Number plate



