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Advertising ev.ouos

Advertising provides us with an opportunity to tell
people who we are and what we stand for. In order to
get our message across to a wide range of audiences on
a large scale, images are just as important as words.
Everything we produce therefore, through graphics,
photography, and film, must be clearly recognized and
understood as a true manifestation of our brand.

If you have any questions, contact our corporate
communications team.

Please refer to Section 2 for our identity basic elements.



Advertising specifications 9.1.1

The examples show possible full-page
advertising layouts,

Ad Style 1:
For use to promote a specific product or
business service to its intended market. This
option allows for an inset employee or
customer photo and caption.
Ad Style 2:
Ad Style 1 Ad Style 2 For use to promote a specific product or
business service to its intended market.
Ad Style 3:
For use to promote a specific product or
business service to its intended market and
for general community-related purposes.
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Ad Style 1

Advertising specifications 9.1.2

being the global leader in LNG technology, g you total support—from process design
o N—— goieisore  and squi iichige teoiigh peation
ers’ expectations. We have been design- and maintenance assistance—all driven by
ing LNG process systems and fabricati continuous improvement achieved through
MCR® cryoganic heat exchangers since the  leading-edge R&D efforts:
early 19508, Call B00-654-4457 for details.

Today, nearly all LNG produced world-

wide is generated in the most efficient sys-

47 Caption Area —— |«

- Approx. 23% of Ad Width

- 70% of Color

Caption Copy
- Avinir 55 Roman
- 7/11-9/15 pt
- Kerning 0 to -4

Caption Area Margins:
Left - Min .625”
Right - Min .25”
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- Approx. 77% of Ad Width - N
Approx. .25” Body Area Margins:

Left - Min .375”

Copyrlght_ Center Gut. - .25”
- Avinir 55 Roman Right - Min 5" !
-5-6pt g '

- Kerning 0

Logo Size: 1.75”W

All size dimensions are based on a standard
U.S. full-page (8.5” x11”) magazine ad. When
producing larger or smaller ads, use this as a
guide and adjust proportionately.

Photo
- Approx. 55% of Ad Height

T
Heading Area Headline Copy
- Approx. 12% of Ad Height - Avinir 85 Heavy
- 100% of Color - 18/24-24/34 pt
- Kerning 0
i Minimum .25"
Body Area Body Copy
- Approx. 33% of Ad Height - Avinir 55 Roman
- 30% of Color - 9/15-12/27 pt

- Kerning 0 to -4

Minimum 2 “ P height

Minimum 1 “ JP” height

Minimum .375"

Sign-off

« tell me more
- Avinir 85 Black
- 14 pt
- Kerning 0

* www.airproducts.com
- Avinir 45 Book
- 8/10 pt
- Kerning 0



Advertising specifications 9.1.3

All size dimensions are based on a standard
U.S. full-page (8.5” x11”) magazine ad. When
producing larger or smaller ads, use this as a
guide and adjust proportionately.

Ad Style 2

Our deeper
understanding

keeps you on track.

4

At Air Products, we take great pride in
being the global leader mLN,GtacT’nalugy.
in understanding and mesting our customers'
expectations, We have been designing LNG
process systems and fabricating MCR® eryo-
genic heat exchangers since the early 19605,

Wa are the world's only single-source
supplier affering you total support—from

rocess design and equipment offerings
ugh operation and maintenance assis-
tance—all driven by continuous improvement
achieved through leading-edge R&D afforts.

P

<«——— Heading Area :
- Approx. 59% of Ad Width |

-100%of Color Approx. .25” :
Heading Copy Heading Area Margins: -

- Avinir 85 Heavy Left - Min .75”

- 18/24-24/40 pt Right - Min .75”

- Kerning 0

hoto
- Approx. 55% of Ad Height

tell me mor

epi

> 4%7 Approx. 41% of Ad Width ———» |

,,,,,,,,, Body Margins:
Left - Min .325”
Right - Min .5”

Logo Size: 1.75”W

Body Area

- Approx. 36% of Ad Height
- 30% of Color

Sign-off Area

- Approx. 9% of Ad Height
- 70% of Color

Copyright
- Avinir 55 Roman
- 5-6 pt
- Kerning 0

Body Copy
- Avinir 55 Roman
- 9/15-12/27 pt
- Kerning 0 to -4

Minimum 2 “ P height

Minimum 1 “ P " height

Sign-off

« tell me more
- Avinir 85 Black
- 14 pt
- Kerning 0

* www.airproducts.com
- Avinir 45 Book
- 8/10 pt
- Kerning 0



Advertising specifications 9.1.4

All size dimensions are based on a standard
U.S. full-page (8.5” x11") magazine ad. When
producing larger or smaller ads, use this as a
guide and adjust proportionately.

Ad Style 3

Making a I
difference in our Heading Area
i - Approx. 16% of Ad Height

community. - 100% of Color

A
At Air Products, we
understand that a vibrant
and thriving arts community
means a healthier and
more diverse society for
us all. For more than half a
century, we have provided
support to organizations
that promote the visual
and performing arts in the Body Area

- Approx. 75% of Ad Height
Lehigh Valley. We proudly - 30% of Color or
] " 100% of PMS 5807
carry on this tradition of (community ads only)
caring and understanding
in an effort to make a
positive difference in
A our community.
Sign-off Area
- Approx. 9% of Ad Height
— - 70% of Color

- Approx. 70% of Ad Width Approx. 30% of Ad Width —» |
Copyright Approx..25" R Margins:
- Avinir 55 Roman Left - Min .25”
-5-6 pt Right - Min .375”
- Kerning 0

Logo Size: 1.75" W

Headline Copy
- Avinir 85 Heavy
- 18/24-24/34 pt
- Kerning 0

375" - 5"

Body Copy
- Avinir 55 Roman
- 12/20-12/27 pt
- Kerning 0 to -4

Minimum 2 “ P " height

Minimum 1 “ P " height

Sign-off

« tell me more
- Avinir 85 Black
- 14 pt
- Kerning 0

* www.airproducts.com
- Avinir 45 Book
- 8/10 pt
- Kerning 0



Fractional advertising layouts 9.2.1

The examples show possible fractional
(small space ad) advertising layouts.

5.5" x 4.25" 5.5" x 4.25" Black & White 1.25" x 10"
Horizontal Format Horizontal Format Ask the Expert Ad

55" x 8.5"
Vertical Format

and Chemicals, Inc. and the
qualities they demanstrate
day in and day out. They
reflect cur proud history
aned our promising future
3 we strive to develap and
msirtain lasting relationships
with our customers built on
urwstanding.

The unique knowledge
and commitment of cur
17,500 employees arcund
the globe have snabled s
to become & leader in cur
industry, Fourded mre than
80 years ago, Al Products is
today the world's anly com-
bined gases and chomicals
company, with sales of $5.5
bilion.

W serve hundreds of
theusands of eustomens in
30 countries, earning their
Ioyalty through understand-
ing their nesds, doing.
business with integrity and
hanesty, and working with &
passion to exceed their
axpectations.

ProouliS £

airprodects.com

4.25" x5.5"
Vertical Format

Our deaper mwan & bt when It comes b being

understanding s g
i 08 and his team understand what
keeps you on track. : T

tell me more

4" x 5.25" Black & White
Vertical Format

Ask the Expert

Ernie
Galgoci
Lead
Applications
Chemist,
Coating
Additives

I'm having
some issues
with microfoam

and macrofoam in my
formulation. How can |
overcome both of these
foam issues without
causing surface defects?

In the formulation
process, both micro-
foam entrained in the
system and macrofoam

appearing on the surface can create
craters, pinholes or fish-eye defects
in the finished product. Air Products
has recently introduced two new
molecular defoamers that work to-
gether to provide a new era of foam
contral. Surfynol® MD-20 defoamer
combats microfoam, while Surfynol
MD-30 defoamer’s expertise is ad-
dressing macrofoam.

Unlike conventional defoamers,
these products break foam at the
molecular level by attacking the
different mechanisms of foam sta-
bilization. This allows formulators.
to break the cycle, gain defect-free
foam control and potentially reduce
overall additive levels.

For more information or to submit a
question for "Ask the Expert,” visit
us at www.airproducts. com/xxxxxx
or call 800-XXX-XXXX.
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tell me more
www.airproducts.com/
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